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Russian Target Group Index
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- Russian Target Group Index is a
nationwide consumer research

!
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- \‘ at "Lf" '_ = ~ 400 categories

The Russians of 10 " = 3000 brands

Target Group years old and older

= ~ 300 statements about lifestyle
I Is held since 1995

50 Russian cities with .
ef=lolo[e=Tels\VA population of more
than 100 000 people 7 i

SELIERGA Quarterly \ 4

28 000 respondents : /
(14 000 households) /
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Annual sample
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Integrated approach to data analysis

Life style
Consumer preferences

400 markets

300 evaluative
statements

3000 brands 8 psychological types

17 scales

RUSSIAN
TARGET GROUP
INDEX

Demographics

Media .
Detailed consumers

43 channels profile
of communication 6 segmentations

LifeStage




CURRENT MARKET CONDITIONS
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210 000

170 000

130 000

Ratio of iIncome of the Russians and their
expenditures on furniture

218986
Income per household member

In a year among furniture buyers

Income per household member
iIn a year among all households

1348774\

2064407\

181846
15212 0

90 000
Expenditures on furniture
in the last 12 months among
50 000 furniture buyers
23494 211404y 22044
o :
10 000 ‘ ! ‘
2009 2010 2011-1
COMCON O Significantly higher/lower than in the

Synovate Base: Russia, 2010, households ) 4 previous period
Now part of
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Regional category penetration
Bought furniture in the last 12 months, %

St.Petersburg

Russia entirely — 26%

O Significantly higher/lower than in
COMC%gnovate Base: Russia, 2010, households ) 17 Russia entirely 8
Now part of




Regional differences in expenditures on furniture

[] Income per household member Average
- Expenditures on furniture in the last 12 months Ave rage

St.Petersburg
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Significantly higher/lower than in

O A ¥ | Russia entirely
COMCON Base: Russia, 2010, households, bought furniture in the last 12 months
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Living room
Bedroom
Upholstered
Lobby
Children’s
Kitchen

Bathroom

COMCON

Purchase of furniture categories, %

15 14 14
For the Bedroom Upholstered Lobby For the Kitchen
living room,  furniture furniture furniture children's furniture
dining room room
& study

Living room Upholstered Children’s

13

Bathroom
furniture

Bathroom
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Base: Russia, 2010, households, bought furniture in the last 12 months
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THE PORTRAIT OF RUSSIAN FURNITURE BUYER
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Socio-demographic characteristics
of furniture buyers (1)

Financial situation, % Presence of children under 18 y.o., %

Upper-middle

Have
children

49

Number of people in household, %

® 1 person w2 people w 3 people m 4 people ® 5 people and more

COMCON O Base: Russia, 2010, households, bought furniture in the last 12 months
s SYNIOVate
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Socio-demographic characteristics
of furniture buyers (2)

House type % Number of rooms, %

® Private house for 1 family
= Private or cooperative flat

m State-owned or rented flat

M 4 rooms and

more
M 3 rooms

1 2rooms

H1room

m Part of acommunal flat or
hostel

Duration of living in the house, %

m Underlyear = 1-4years ®m5-9years ®10-19years m 20 years and more

COMCON O Base: Russia, 2010, households, bought furniture in the last 12 months
Now part of Synovate
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Design, appearance
Acceptable price
Reliability, durability

Easy to use

Fit with the style of other things in

the interior

Natural material
Color
Brand, manufacturer

Country of manufacture
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%

66

52

46

30

21

21
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Furniture choice factors

Financial situation, Index

Middle and upper-middle W Lower-middle
96

111

100

100

86

86

106

82

88

Base: Russia, 2010, households, bought furniture in the last 12 months
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Traditional Russian

European classic

Modern, minimalism
Hi-tech
Country

Other
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%

46

31

12

11

Style of furniture preferred

Financial situation, Index

Middle and upper-middle

69

96

98

» Lower-middle

112

Base: Russia, 2010, households, bought furniture in the last 12 months
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Light brown, light tree
shades

Dark brown, dark tree
shades

Mahogany, cherry

White

Black

Other
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%

52

27

16

11

Color of furniture preferred

Financial situation, Index

Middle and upper-middle W Lower-middle
104

92

98

77

Base: Russia, 2010, households, bought furniture in the last 12 months
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Country of origin

Cabinets furniture

Russia 76,8

Belarus 8 . : . :
Financial situation, %
Germany [ 3,2 _
| 2.9 TOP-5 I\/Iulddleer-& Lower-
ltaly | 2. m‘i’g e middle
Poland B 2,6
Russia 73,8
China §1.9
Romania }0,9 Belarus 8,1 7.8
Ukraine 0,7
Germany 2,7
France |0,5
Lithuania Italy 1,5
Other country - 90 Other country 10,2 8,3
COMCON () Base: Russia, 2010, households, bought cabinets furniture in the last 12 months 18
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Outlets | Clesedvetey | Gwem

Index
o Middle ar.ld upper-middle M More than 1 mIn people
W Lower-middle W Less than 1 min people
Major shopping center 24
Non-chain furniture shop 24 109
Store IKEA 13
Furniture network store 11
(Shatura, Dyatkovo, etc.)
Market 5 125
E;;e-rsrzeaﬂ(aélized supermarket, 4 114
On the Internet 3 202
In a department store 2
By catalogue 1
Other place 9 107
COMCON () Base: Russia, 2010, households, bought furniture in the last 12 months 19
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We will be glad to answer your questions!

Best regards,

Evgeniya Philippova
Project manager of syndicated research

Research company COMCON, now part of Synovate
191024, Saint Petersburg, Telezhnaya street 17/19
Tel +7 (812) 438 14 70
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